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U. S. EXHIBIT WINS GOLD 
MEDAL AT MUNICH 


Eight days of extraordinary public 
interest in the United States agri- 
cultural exhibit at the IKOFA Food 
Fair in Munich, West Germany, has 
been climaxed by award of a Gold 
Medal to the Exhibit for excellence. 

The Fair closed Oct. 2 after crowds 
totaling nearly half a million broke 
all attendance records. Fair officials 
attributed the heavy attendance partly 
to the drawing power of the U.S. Ex- 
hibit where attendance approximated 
300,000. The Exhibit featured U.S. 
wheat, rice, poultry, soybeans, fruit, 
honey, frozen and packaged foods, 
and ready-prepared food mixes. 

Some 100,000 items of food were 
given out at the U.S. Exhibit in re- 
turn for coupons which appeared in 
local newspapers. Although a wide 
variety of food—including rice, honey, 
poultry, fruit and packaged foods— 
were among the prizes, the major 
item was bread, baked locally from 
American wheat. 

Fair visitors turned in coupons to 
claim from 7,500 to 10,000 loaves of 
bread daily, exhausting the supply on 
all but the first two days. 

Test sales of cake and other mixes, 
instant non-fat dry milk, honey, soup, 
and poultry ran high throughout the 
exhibition. This, plus large crowds 
watching demonstrations of soybean, 
rice and wheat product preparation, 
reflected the interest Germans have in 
American food products, according to 
Wilbert Schaal, of the Foreign Agri- 
cultural Service, Washington, D. C., 
Director of the U.S. Exhibit. 

The U.S. Exhibit at Munich was 
nnanced partly through Title I, Pub- 
lic Law 480 foreign currencies as part 
vf the U.S. Department of Agriculture 
foreign agricultural market develop- 
ment program, conducted with the 
cooperation of U.S. private firms and 
trade organizations. 


INTERNATIONAL FOOD 
CONGRESS TO BE HELD IN U.S. 
The Fifth International Food Con- 
gress will be held in the New York 
Colosseum from September 8 thru 
September 16, 1962, Hans J. Wolfli- 
sperg, general chairman of the Food 
Congress, announced October 9. 
This will be the first time this great 
International Food Forum and Ex- 
position will be held in the United 
States. The previous four Interna- 
tional Congresses were held in Paris 
(1950), Ostende, Belgium (1953), 
Rome (1956), and Lausanse (1959). 
‘They are held under the broad spon- 
sorship of the International Associa- 
tion of Food Distribution, commonly 
referred to as A.I.D.A. 


An attendance of 3,000 of the 
world’s leaders in food manufacturing 
and distribution from more than 30 
countries is expected. There will be 
five days of meetings running from 
September 10 to 14, 1962. The Ex- 
hibition featuring displays of the 
latest food production, processing, 
and distribution methods, and equip- 
ment, will be open to the public 
from September 8 to 16. 


AFDOUS CODE MODIFIED 


A modified version of the proposed 
Frozen Food Code approved — by 
AFDOUS in Boston in 1959 and in- 
corporating certain suggestions ac- 
cepted at the 64th Annual AFDOUS 
Conference in Dallas this past June, 
has been published. In its modified 
form the Code still calls for zero 
degrees Fahrenheit in retailing, stor- 
age, and transportation, but does 
make provision for drifts up to 10 
degrees F. for loading of frozen foods 
and in certain other specified cir- 
cumstances. Several new sections have 
been added which deal with plant 
construction, layout, processing equip- 
ment, operating practices, and in- 
plant freezing. 


ARTIFICIALLY SWEETENED 
GRAPEFRUIT JUICE 
LIKED IN TEST 


Sale of grapefruit juice sweetened 
with a _non-caloric sweetener  in- 
creased total sales of canned grape- 
fruit juices in retail food stores cov- 
ered in a recent marketing research 
survey, according to a report issued 
Oct. 7 by the U.S. Department of 
Agriculture. The juice was sold in 
large cans as a general grocery item 
rather than as a dietetic food. 

The sample survey was conducted 
in Fort Wayne, Ind., by USDA's 
Agricultural Marketing Service in co- 
operation with the Florida Citrus 
Commission. The study is aimed at 
increasing efficiency in marketing 
farm products. In this instance the 
object was to see whether artificially 
sweetened grapefruit juice would ex- 
pand the market for grapefruit. 

After sales of canned grapefruit 
juice and competing products had 
been measured for a 4-week period 
to provide data for comparisons, 
artificially sweetened grapefruit juice 
was introduced commercially in the 
market and was promoted by the in- 
dustry group for three weeks. 

Marketing researchers reported that 
during the 10 weeks following the 
promotion, total sales per week of 
canned grapefruit juice were up 53 
percent over sales in the four weeks 
before promotion. During promo- 
tion artificially sweetened juice out- 
sold regular juice by almost four to 
one. Almost all who bought the 
juice expressed satisfaction with it. 
Purchases of sugar-sweetened juice 
were not reduced by availability of 
the new juice. 

Sales of unsweetened grapefruit 
juice dropped somewhat after intro- 
duction of the artificially sweetened 
juice, but this appears to have been 
associated with an out-of-stock or low 
stock position in a number of sample 
stores. 
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Florida Canners Association at its 
Annual Meeting held) at Miami 
Beach, October 6 to 9, elected the 
following officers: Henry Cragg, Min- 
ute Maid Corporation, Orlando, Presi- 
dent; Herschell Sorrells, Adams Pack- 
ing Association, Auburndale, Ist Vice 
President; Bruce Skinner, H. P. Hood 
& Sons, Dunedin, 2nd Vice President; 
Reid Jensen, TreeSweet Products 
Company, Ft. Pierce, Treasurer; and 
C. C. Rathbun, Winter Haven, con- 
tinues as Executive Secretary. 


New York State Canners & Freezers 
Association’s Special Committee work- 
ing on the 75th Anniversary celebra- 
tion to be held Wednesday evening, 
November 30, preceding the opening 
of the Convention, is looking for 
samples of old and interesting labels. 
Also ancient pieces of equipment or 
other old time “gadgets.” The latter 
for loan, of course, and both the 
labels and the “gadgets” for exhibit 
in connection with the celebration. 


Robert Page, son of Mr. and Mrs. 
Henry Page of Delmar, New York, 
has been selected by the Scholarship 
Committee to receive the New York 
State Canners & Freezer Association’s 
1960 Scholarship. Bob worked at the 
Red Wing Company in Fredonia this 
past summer. His Dad, a former can- 
ner, is head of the Bureau of Plant 
Industry in Albany. Several years ago 
he served a three year term as chair- 
man of the Association’s Education 
Committee. 


Nalley’s-IXL Merger—The_ merger 
of two pioneer Pacific Coast food 
processing companies, Nalley’s, Inc. of 
Tacoma, Washington, and IXL Food 
Company of California, has been an- 
nounced by L. Evert Landon, Presi- 
dent of Nalley’s and Paul B. Butler, 
Board Chairman of IXL Food Com- 
pany. Both companies will retain 
their individual identities and brands, 
and will continue to operate with 
the same executives and personnel as 
at present. 


Minute Maid Corporation—Tohn S. 
Adamson has been appointed director 
of sales of the Citrus Products Divi- 
sion replacing Gerald D. Bartrem, who 
has been appointed to a new position 
of vice president of sales and mar- 
keting for Minute Maid International, 
a European subsidiary with headquar- 
ters in Geneva, Switzerland, where he 
will supervise export sales of all Min- 
ute Maid citrus products, soluble cof- 
fee, and tea export sales of the com- 
pany’s Tenco Division. 


Supermarket Institute will hold its 
24th Annual Convention in Chicago, 
May 7 to 10, 1961. 


William Underwood Company (Wa- 
tertown, Mass.) has named William 
L. MacNevin, with the firm in pro- 
duction and engineering capacities 
for the past 10 years, to the position 
of chief engineer. 


The Illinois Canning Company of 
Hoopeston, Illinois, has prepared four 
attractive assortments of their famous 
“Joan of Arc” and “Pride of Illinois” 
brands for gift giving this coming 
Christmas season. An _ attractive il- 
lustrated 4-color folder describes the 
various packages, the price, shipping 
charges, and includes a handy order 
form. 

Sardine Promotion—100,000 post 
cards depicting the 40 foot Maine 
fisherman’s statue erected by the State 
in 1958, are being distributed to re- 
sorts throughout the State of Maine 
by the Maine Sardine Council and its 
promotion agency, Palmer, Codella & 
Associates. 

The statue itself is said to be one 
of the largest of the Nation’s outdoor 
product advertisements. ‘The sardine 
can itself, clutched in the hands of a 
Maine fisherman, is 10 by 18 feet. 
The four-color postcards are for free 
distribution to tourists. 


The Sardine Council is a_ state 
agency, representing some 50 private 
labels. A 25¢ tax is levied by the 
State on every case of sardines, specifi- 
cally for promotion and_ publicity 
purposes. 


Pendleton Frozen Foods Company 
(Ogden, Utah)—At a special meeting 
of the Board in Pendleton, Oregon, 
recently the following officers were 
elected: Thomas D. Dee, Ogden, 
President; Edward R. Martin, Milton- 
Freewater, Oregon. Executive Vice 
President and General Manager; C. C. 
Curl, Pendleton, Vice President; Her- 
bert D. Landers, Jr., Salt Lake City, 
Secretary: and L. T. Dee, Ogden. 
Treasurer. Thomas D. Dee, Herbert 
D. Landers, and L. T. Dee, the retir- 
ing president, are also executives of 
the Utah Packers, Inc., of Utah, which 
owns a controlling interest in the 
Pendleton Company. Utah Packers, 
Inc. is the new name of a recent merg- 
er involving the Utah Canning Com- 
pany and the Pleasant Grove Canning 
Company, both pioneer processing 
firms. In addition to the _ officers 
named Mrs. Vera Hettick of Pendleton 
was elected to the Board of Directors. 


Circleville Pumpkin Show—The 
54th Annual Pumpkin Show, said to 
be the largest display of pumpkins 
and squash in America, will be held 
in Circleville, Ohio, October 19 thru 
22. 


Spiegl Farms of Salinas, California, 
will merge in mid-January with 
Commercial Investors Corporation a 
New York investment company. Con- 
trol of Commercial Investors is held 
by two other investment firms, Wer- 
theim & Company of New York, and 
Boenning & Company of Philadel- 
phia. Spiegl Farms will be the name 
of the surviving company. Top man- 
agement will remain unchanged with 
M. K. Spiegl continuing as president, 
W. W. Park as vice president, and 
Vernon Gross as secretary-treasurer. 


Frozen Prepared Food Study—A 
study of the 1960 production of froz- 
en prepared foods by the U.S. De- 
partment of Agriculture’s Marketing 
Research Division will begin early in 
1961. Purpose of the study is to 
determine the current production 
level of frozen prepared foods by prod- 
uct classes, to evaluate the relative 
importance of marketing outlets used, 
and to define major problems facing 
this segment of the industry. The 
study will be similar to that made for 
the years 1954-55. 


General Services Administration, 
Washington 25, D. C., has increased 
its requirements covering canned 
beets and extended the opening date 
to 4 P.M. EDT October 21. GSA has 
also increased its requirements for 
canned plums and prunes scheduled 
for opening October 24. 


SCHOOL LUNCH FOODS 


CANNED PEAS.—The US. De- 
partment of Agriculture on October 
7 announced an offer to buy canned 
peas of the 1960 pack in No. 10 cans 
for use in the School Lunch Program. 
Offers must be received by the Fruit 
and Vegetable Division by 4 P.M. 
EDT October 21 for acceptance not 
later than October 28. Delivery will 
he required during the period Novem- 
ber 14 thru December 12. Further 
details mav be obtained from Claude 
S. Morris, Fruit & Vegetable Division, 
Agricultural Marketing Service, U.S. 
Devartment of Agriculture, Washing- 
ton, D. C., telephone Washington, 
D.C. 202, Dudley 8-2781. 


CANNED APPLE SAUCE.—The 
U.S. Department of Agriculture has 
purchased 417,000 cases of 10’s of 
canned apple sauce for used in the 
School Lunch Program. Purchases 
were made from canners in the states 
of California, Colorado, Michigan, 
New Jersey, Pennsylvania, Washing- 
ton, and West Virginia, and ranged 
in price from $3.58 to $4.11 per case. 
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For efficiency and savings available in no other 
machine of this type, introduce your products to the 


MODEL ST—12, 


18, 24 POCKETS 


—the startling, all-new machine designed, 
developed and perfected by FMC for filling 
granular, free-flowing products into cans. 


Incorporated in the FMC Flexi-Filler are way- 
ahead features of design and construction found 
in no other can filler. Its broad adaptability to 
handle free-flowing granular products (see par- 
tial list below), coupled with the ease of chang- 
ing from one can size to another in a range from 
211 to 603 diameters, give the Flexi-Filler a real 
flexibility all its own. 

Here are just a few of its important features: 

e Individual cui-off gates move with the pocket, 
eliminating “dead plate” abrasion problems, 
and permitting a highly accurate pre-meas- 
urement into telescoping pockets — with no 
product damage. 

e Synchronized straight-line can travel greatly 
simplifies can handling. Cans are indexed 
positively under filling stations, in a fill-and- 


Designed for such products as: 


Berries In addition, the Flexi-Filler 
Cherries will handle such specialty 
Prunes products as pop » hard 
Apricot Halves candies, nuts and blanched 
Peaches, diced or sliced ravioli. 

Beets, small whole or diced 

Carrots, diced 

Potatoes, diced ad 

Kidney Beans 
Hominy 


Putting Ideas to 


CORPORATION 


General Sales Offices: 


Work 


FOOD MACHINERY AND CHEMICAL 


Canning Machinery Division 


travel: sequence that carries them through 
only 40° of filler’s perimeter before they re- 
sume straight-line travel. This permits speeds 
up to 300 cpm, depending on can size and 
product. 

e Individual Pocket ‘‘No can-No fill’”’ prevents 
discharge from pocket unless can is properly 
positioned under it. Reduces spillage and 
waste. 

e Cleaning up, no matter how frequent, is made 
easy because new design prevents product 
build-up, and permits thorough wash-down. 

Your CMD representative will give you com- 

plete details and furnish recommendations based 

on your specific products and requirements. Call 
him today, or write the general sales office near- 
est you. 


WESTERN: SAN JOSE, CALIF. * EASTERN: HOOPESTON, ILL. 
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24-Pocket Machine, 

illustrated with automatic 
hopper and remote control 
leveling brush accessories 
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NEW YORK MARKET 


Canned Vegetables Continue to 
Strenghthen as Supply Position Favors 
Seller—Buyers Search the Market in 
Effort to Cover in Advance of Further 
Price Rises—No Evidence of Price 
Resistance 


By “New York Stater” 


New York, October 14, 1960 

THE SITUATION.—Canned vege- 
tables continue to strengthen as_ the 
Statistical position moves in favor of the 
seller, and increasing strength is also 
developing in canned citrus products. 
Buyers are scouring the market carefully 
in an effort to get coverage of short 
items in advance of further expected 
price rises, with distributors inclined to 
stock somewhat more heavily than has 
been the case in recent months,—partic- 
ularly in the case of No. 10s, which are 
in extremely tight supply in a number 
of instances. 

THE OUTLOOK.—Thus far, there 
has been no evidence of sustained buyer 
resistance to price hikes which have de- 
veloped on the new season’s canned food 
packs. On the contrary, it has been a 
question of securing supplies in some 
instances, with canners inclined to hold 
goods off the market,—both for the pur- 
pose of insuring a continuity of their 
brand supply during the new marketing 
year, and in anticipation of better selling 
prices later on. 

TOMATOES, — Tri-state packers are 
showing strong to advancing price views 
on new pack tomatoes, with offerings of 
10s in particular short and the market 
firm at $7.25. On table sizes, sellers quote 
standard Is at $1.05, with 303s ranging 
$1.2714-$1.30 and 214s held at $2.15. On 
extra standards, the market for Is_ is 
held at $1.10 or better, with 303s at 
$1.40 and 21% at $2.35. Where supplies 
of extra standard 10s are available, can- 
ners generally are holding at $8. In the 
midwest, $1.35 appears bottom on  stan- 
dard 303s, with Is at $1.00 to $1.05. 

CORN.—Continued activity is reported 
in the market for corn in the East, with 
prices moving into firmer ground with 
the close of packing. Standard cream 
style, where available, is held at $1.35, 
with whole kernel ranging $1.30-$1.35. 
Extra standard cream style is now up to 
$1.40 in the case of many sellers, with 
fancy up to $1.60, f.o.b. canneries. 


PEAS.—As is the case with other staple 
vegetables, No. 10 peas are moving into 
the shortage category, with prices largely 
nominal on the institutional size. Stan- 
dard pod run 303s sweets and Early 
Junes are generally held at $1.25 per 
dozen, with extra standards at $1.30. 
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Fancy pod run sweets are quoted at $1.45- 
$1.50 in the east. 

BEANS.—Continued firmness is re- 
ported in the market for new pack green 
beans, with standard 114-in. cut beans 
now held at $1.20 and extra standards at 
$1.30. Fancy 303s wax beans are gen- 
erally held at $1.55-$1.60, with some 
extra standards reported available at 
$1.40, and standards commanding $1.30. 

CRANBERRY SAUCE.—Canners are 
talking in terms of an early price hike 
on new pack cranberry sauce, with fancy 
300s strong at $1.75 and 10s held at $8.50 
for strained and $8.75 for whole, f.o.b. 
New Jersey canneries. 

PUMPKIN.—Fastern canners are now 
running on the new pumpkin pack, and 
with holiday demand in the offing are 
getting a good demand from the distri- 
buting trades. Fancy 214s are held at 
$1.55, with 10s ranging $5.50-$5.75. 

APPLE SAUCE.—Canners are running 
on the new pack of apple sauce and are 
getting as much fruit as possible into 
the cans in anticipation of a dwindling 
fruit supply. Fancy 303s are quoted at 
$1.35-$1.40, generally the latter figure, 
with 10s quoted at anywhere from $7.25 
to $7.75, with the inside sellers tending 
to firm up their price views. 

CIT RUS.—Florida canners are largely 
withdrawn, with full assortments 
offered from any one seller. Current 
offerings find natural grapefruit juice 2s 
at $1.1714 per dozen, with 46-ounce at 
$2.60, while blended is offered at $1.25 
for 2s and $2.85 for 10s. The only can- 
ned orange juice offering reported this 
week involved 46-ounce sweetened, at 
$3.25. Fancy grapefruit sections, 303s, are 
strong at $1.90, with broken at $1.621/4, 
while sellers are generally withdrawn on 
canned citrus salad. Buyers are turning 
to Texas for grapefruit juice, where 2s 
are reported available for prompt ship- 
ment at $1.0714-$1.10 for natural juice, 
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with 46-ounce at $2.30, f.0.b. Texas can- 
neries. 


OTHER FRUITS.—Canners are ex- 
periencing some delay in getting out 
shipments of new pack fruits from can- 
neries on the Pacific Coast, where a 
shortage of rail cars has been responsible 
for a number of delays in moving goods. 
With distributors generally fairly well 
covered on nearby needs canned 
fruits, both on term contracts running 
through the new marketing year and spot 
acquisitions made “off-the-line” at early- 
season prices, new business in fruits has 
been rather routine here during the 
week. 


Yd SARDINES.—No change has developed 


in the market position of Maine sardines 
during the week. New business has been 
of but routine proportions, and prices 
are unchanged. Canners are carrying 
substantial consignment stocks in impor- 
tant marketing centers and the trade 
looks for an adequate supply until new 
packing gets under way “Down East” in 
1961. 

SALMON.—Buyers apparently 
standing pat on their new pack salmon 
commitments, with litthe new business 
reported originating in this area. It is 
expected that distributors generally will 
carry minimum inventories over the win- 
ter months, deferring purchases for later 
needs until after the turn of the year, in 
anticipation that better prices may be 
obtainable in some cases later on in the 
marketing year. 

‘TUNA.—Chains and wholesalers are 
not adding to their tuna holdings in any 
volume, with current trading limited to 
small fill-in lots to take care of distri- 
butors’ immediate needs. No price 
changes were reported. 


CHICAGO MARKET 


A Strong Market Across the Board— 
Squeeze Foreseen Before Another Sea- 
son—Buyers Buying With Confidence— 
A Sellers Market Down-The-Line 


By “Midwest” 

Chicago, October 13, 1960 

THE it comes to 
canned foods these days it’s a strong mar- 
ket all across the board and one has to 
really dig to find something that might 
be considered a bargain. Actually, many 
items available at today’s prices might be 
considered a bargain later on as it ap- 
pears now that anything resembling 
normal movement is going to create a 
real squeeze the early part of next year. 
Furthermore, this condition is likely to 
carry over well into the 1961 packs or 
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even longer as it just takes time and a 
lot of goods to fill the pipelines once 
stocks reach the low point expected next 
summer. 

Here in the Midwest, canners of beets 
and carrots are still in production and 
making every effort to fill as many cans 
as possible. This is also true of kraut 
canners who are behind schedule and will 
need at least the balance of this month 
to harvest a normal crop. <A lot will, of 
course, depend on the weather which is 
good now but long range weather fore- 
casts are not too pleasant to read. The 
pumpkin pack locally is still going strong 
and there have been no cries of anguish 
about a short pack, at least not yet. 

Trading the past few weeks has been 
good in the Chicago market as buyers 
can buy with confidence where they can 
buy at all. There has been little or no 
resistance as yet to rapidly advancing 
prices over a wide front and none is ex- 
pected in view of the shortages that have 
been developing. Most distributors have 
been content just to back in ahead of 
price increase and most buyers would 
like to cover even farther ahead but are 
hampered by stringent inventory policies. 

TOMATOES.—There seems to be little 
question about the firmness of this mar- 
ket as current prices are strong and if 
any changes are made they will be on the 
upside. ‘The big question still is Cali- 
fornia where the pack is in progress but 
away behind last year which was a short 
year at best. It hardly seems possible that 
any weakness could develop in that area. 
Locally, standard 303s are firm at $1.35 
and as high as $1.40 while 214s are no less 
than $2.25 with tens at bottom of $7.75. 
Sales have been better recently with the 
market showing more life than it has 
for a long time. 

KRAUT.—Wisconsin canners are keep- 
ing their fingers crossed in regards to 
weather as they need a_ prolonged har- 
vesting season to make a normal pack. 
At the moment, Indian summer is in pro- 
gress but temperatures ranging down in 
the low twenties are predicted for later 
this month and that would cut the pack 
short. Sales are excellent and getting 
better as the trade now seem to have 
little fear about much lower prices previ- 
ously anticipated. Most quotations are 
on the basis of $6.40 for fancy tens, $1.90 
for 214s and $1.3714 for 303s. 

BEETS.—Local beet canners have been 
fighting a battle all during the pack and 
they are not through yet. Excessive rain- 
fall has been a real headache and seems 
sure to cut into eventual pack totals. A 
number of major factors are withdrawn 
at present on a major part of the beet 
line which is quite unusual at this time 
of the year. The short items appear to 
be fancy sliced, salad sliced and whole 
all in No. 10 tins. Prices are generally 
quoted on the basis of $1.0714 for fancy 
sliced in 303s and $5.25 to $5.50 in tens 
with salad sliced at $.95 and $4.75. 

PUMPKIN.—Distributors here are 
again showing some interest in pumpkin 
as the pack is in progress and the holi- 
days not too far away. However, sales of 
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pumpkin, particularly in ‘shelf sizes, are 
nothing compared to what they used to 
be as canned mixes and frozen pies have 
really taken a toll. In any event, local 
canners are selling today on the basis of 
$1.10 for fancy 303s, $1.60 for 214s and 
$5.50 for tens. 


BEANS.—The shortage of wax beans 
now appears to be more pronounced 
than originally thought. Canners, both 
in New York and Wisconsin, are coming 
up with some severe pro-rated deliveries 
that have buyers gasping for breath. 
‘These processors are trying to buy trom 
one another in an effort to fill the gap 
but they are getting nowhere as they are 
all in the same boat. Prices are naturally 
strong under the circumstances’ with 
fancy three sieve cuts holding at $1.60 tor 
303s and $9.00 for tens with extra stan- 
dards at $1.45 and $7.75. It won't be 
easy to substitute green beans either as 
these will be anything but plentiful. 

CIILRUS.—This market continues to 
get lighter and prices higher. ‘There isn’t 
a canner that has a full assortment to 
offer and most of the trade here are now 
substituting sugar added orange juice for 
the natural variety, something they won't 
do except under the most adverse con- 
ditions. Sweetened orange is now up to 
$3.25 for 46 oz. tins with 2s at $1.40. 
Natural grapefruit juice is up to $2.60 
while fancy sections are now at $1.90 for 
303s. ‘To further complicate matters, 
the new crop has been delayed by ex- 
cessive rainfall which will make everyone 
even more unhappy. 

APPLESAUCE.—The new pack of 
applesauce is now under way and as ex- 
pected prices opened much higher than 
those last quoted on remaining old stocks. 
The industry generally is holding fancy 
tens at $7.75 to $8.00 with 303s at $1.40 
and eight ounce at $.90. Furthermore, 
if canners can be believed, these prices 
will soon move to higher levels. Most 
distributors here covered ahead to some 
extent at much lower prices but the usual 
company policy of limited inventory will 
force most buyers back into the market 
in short order. 

WEST COAST FRUITS.—Chicago buy- 
ers continue to press for additional sup- 
plies of sweet cherries and Bartlett pears 
but they are getting nowhere. The former 
item has already been pro-rated and 
severely in some cases, with canners ex- 
pecting the same will be necessary in the 
case of the latter item. As a result, no 
interest in new business. Cling peaches 
can still be purchased here as low as $2.40 
for choice 24s and $8.50 for tens but 
every canner in the business insists the 
day of such prices will soon be gone. 
Choice cocktail also is available at $3.15 
for 214s and $11.35 for tens but it seems 
certain these prices will be higher. Very 
limited supplies of prune plums are being 
doled out on the basis of $3.30 for 214s 
choice and $11.25 for tens. Buyers here 
have tried to turn to Michigan for addi- 
tional supplies of such items as pears and 
plums but they are not having much 
luck. It just looks like a real seller's 
market on everything. 


CALIFORNIA MARKET 


Shipping Against Contracts Maintains 
Steady Pace—Prices Firm—New Busi- 
ness Inquiry Sporadic 


By “Golden Stater” 

San Francisco, Calif., October 13, 1960 

THE SITUATION.—Last week was a 
continuation of the previous. While ship- 
ping against contract was good, new in- 
quiry and sales were sporadic. Many re- 
quests for the “sold out” items in the 
tomato and tomato products line as late 
buyers attempt to cover at least immedi- 
ate requirements. As in fruits, too, there 
is no pattern to inquiries but varies wide- 
ly with individual requirements. 

TOMATOES AND PRODUCTS.—As 
of October 1 tonnage was 286.862 tons 
behind last year. This year’s total was 
1,419,309 compared with 1,706,171 last 
year. Although the deficit was cut down 
some 97,000 tons, the week’s receipts 
were down from the previous week. 

Prices of all tomatoes and products are 
on a very firm basis with advances or 
withdrawal the rule rather than excep- 
tion. Most packers still unwilling to ac- 
cept new business, even at their advanced 
lists, while attempting to get their pack 
requirements up to sales. 

CALIFORNIA FRUITS.—The major 
fruits, cling peaches, fruit cocktail, and 
pears, are on a very firm basis. In gen- 
eral apricots and freestones are in larger 
supply. 

CLINGS.—Total supply last year was 
2414 million cases (basis 24/214’s). Best 
estimates put this year’s supply | percent 
lower. With last year’s season’s shipments 
a little better than 21.75 million cases, 
the trade realizes the strong statistical 
position and have been shipping clings. 
With the supply of #214’s smaller than 
last year, the current price of $2.40-2.50 
for choice grade, buyer’s label, is firm. 
Last year real early shipment was so great 
that canners advanced prices early in the 
season. ‘This year shipping was not as 
spectacular at first of season but has been 
steadier. Advances in price cannot be ex- 
pected before the turn of the year. 

Only No. 10’s in appreciably larger 
supply and trading to $8.25-8.50 for 
standards with choice at $8.65-8.85. 

FRUIT COCKTAIL.—Last year’s sea- 
son supply 14,380,000. This year’s esti- 
mate is up about 4 percent, with last 
year’s movement at 12,200,000. The same 
situation as clings except that last year’s 
big supply of 10’s trimmed 4 percent with 
the increased supply in 303’s and 214’s 
where needed. 

No. 214 choice firm at $3.15 and 303’s 
at $2.1714. Tens have worked up to 
$11.35. 

PEARS.—Strongest of the “big three” 
California fruits. With California ton- 
nage down 10 to 12 percent and the 
Northwest off 25 to 35 percent, prices 
have been maintained at or near full 
lists. Last year at this time trading from 
lower openings was heavy. Hence this 

(Continued on page 8) 
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ASPARAGUS 


Calif., Fey., All Gr., No. 300 
3.70 
Mammoth ......... 3.60-3.63 

Gr. Tip & Wh. Colossal......3.20 
3.10 

Tri-St. Fey., All ae No. 300 
Mammoth ........... ++ 3.77% 
3.724% 
2.20 

Mid-W., Fey., All Cuts & 
-1.50 
BOO 2. 10- 2.25 
13.00-14.00 


BEANS, Stringless, Green 
East 


8 oz. ..1.00-1.02% 
1.60-1.65 
Fey. Cut. Gr., “No. 303. .1.40-1.60 
7.75-8.50 
Ex. St., Cut Gr., 
7.00-7.25 
Std. Cut, No. 303° 1.20-1.25 
6.25-6.00 


Wax, Fey., Wh., 3 sv., 


Cut, 3 sv., No. 303... .1.55-1.60 
9. 
Ex. Std., Cut, No. 303 ..1.40-1.45 
Midwest 
Gr., Wh., Fey., No. 303. .1.80-2.85 
Fey., _ No. 303. -1.50-1.55 
Ex. Bt, No 1.30-1.50 
Std., Cut,, No. 303....1.15-1.22% 
Wax, Fcy., Cut, 3 sv., 
.60 
9.00-9.75 
8.75-9.25 
Ex. No. 303 1.45-1.55 
7.25-7.50 
South 
Fey., Wh. Gr., No. 303 ......1.90 
Foy., Cut, Gr., No. 303...... 
25 
Blue Lakes 
Fey., Vert. 3 sv., No. 303 ..2.45 
6000465 00408 2.35 
Fey., Cut, 3 sv., 
1.85-1.90 
1.75 


10 
Ex. St., 5 av. ‘No. "303. 
No. 10 
Std., No. 303 TT 
No. 10 


BEANS, LIMA 
East 


Fey., Tiny Gr., No. 303 . -2.50 
small, No. 303 ...... .-2.10-2.15 

Medium, No. 303. 1.90 
Ex. Sta., G.&W., No. 303 ..1.45 
No. 10 9.50 

Mid-West 

Fey., Tiny Gr., No. 303. -2.25 
Small, No. 303..........-- 2.00 
12.00 
Mo. SOB. 
11.00 


Sta, No. 303 ...1.45 
No. .5U 


BEETS 
Fey., Diced, 
302 


97%-1.05 
Sliced, No. 303 ..1.07%4-1.10 
Midwest, Fey., Sl., 8 oz . ae 


NO. 303 


No. .4.50-4.75 
CARROTS 
— Fey., Diced, No. 303 1.25 
1 


Mid-West. Fancy, Diced, 


6.20-6.25 
sliced, 1.20 
-7.00 
CORN 
East 
W.K. & C.S. Golden 
Fey., 1.55-1.65 
-50-8.75 
Ex. sta, 1.45-1.50 
.00-8.50 
7.50-7.78 
Shoepeg, Fey., No. 303 ..1.50-1.75 
:9.50-10.00 
Ex. Sta » No. 303 . -1.35-1.60 
Mid West 
W.K., C.S., Gold., Fey., 
No. 1.55-1.65 
1.60-1.65 
9.00-9.25 
Ex. No. "303 1.45-1.55 
8.50-8.75 
"No. 303 ....---- 1.35 
Co. Gent., W.K. & C.S 
Fey., No. 303. -1.60-1.70 
9.00-9.25 
Mx, We. BOB 1.45-1.60 
Std., "No. 303 
PEAS 
East Alaskas 
1 sv., No. 303 ........2.50-2.60 
1 sv., No. 10 
1.27% 
.25 
-1.50 
9.00 
1.35 
8.75 


Std., 3 sv., No. 303 
3 No. 


4 sv., No. 
Pod No. 303 1.20-1.25 


Kast 
Fcey., Pod. Run, No. 303 1.45-1.50 
8.50 


No. 
St., No. "303 1.20-1.25 
7 
Midwest Alaskas 
1 sv., No. eee 2.60-2.70 
3 sv., No. 303 +++ +1.55-1.60 
Ex. Std., 3 sv., 8 oz. -92%-.95 
3 sv., No. 303 ... 1.40-1.47% 
3 sv., No. 303 ...... 1.30-1.32% 
7.25-7.75 
Mid-West sweets 
Ex. “std., 3 sv., No. 303. 
No. 10 8.50 
21.35 
Ungraded, No. 303 ....1.30-1.37% 
7.50-7.75 
Std., Ung., No. 303... .1.25-1.32% 
No. 7.00-7.25 
vUMPKIN 
Fey., 2% .....1.60 
East, Fey., No. 2% 1.55-1.60 
J 5.50-5.75 
SAUERKRAUT 
Midwest, Fcey., No. 303 
1.37%-1.42% 
1.90-1.95 
6.40-6.60 


10 


Tri-State, Fey., No. 303... 


-1.45 


CANNED FOOD PRICES 


.2.00-2.10 
Ozark, Fey., No. 303 1.20 
BUD 
No. 10. ‘ -5.65 
Calif., Fey., ‘No. ‘303. ‘1. 17%- 32% 
BY: 1.67%-1.87% 
-4.85-5.30 
SWEET POTATOES 
Tri-States. syr., No. 303..... 1.50 


2.00-2.15 
2.40-2.50 


9.75-10.50 
TOMATOES 
Tri-States 
x. Gtd., No. 303 ...... 1.40-1.55 
err 
Std., No. 1 1.05-1.15 
Fla. No. 303 1.25 
7.00-7.25 
Mid-West, Fcey., No. 1 ...... 1.40 
3.00-3.25 
1.55-1.65 
2.50-2.60 
8. 
1,35-1.40 
2.25-2.40 
-75-8.00 
Calif. Fey., S.P., No. 303....1.80 
BG 2.6 
1.95-2.00 
Ozarks, St., No. 303. -1.35-1.45 
...7.50 
Texas, Std., No. 303 ...... - 1.35 


TOM ATO CATSUP 


10.00-11.00 

Mids “West, Fey., 14 0z. .1.75-1.80 

East, Fey., 14 02,..1.87%-1.92% 
11.00-11.90 

TOMATO PASTE 

Calif., Fey., 96/6 oz. ...... 
No. 10 (per doz.) 26%....12.25 
No. 10 (per doz.) 30%... .13.50 


Mid-West 
No. 10 (per doz.) 26%....11.75 
TOMATO PUREE 


= Fey., 1.06, No. 303...1. eo 
BD 5 
Mid- “West, Fey., 1. 045, 
No. 1.00-1.05 
East, Fey., 1. 045, No. 1. 
FRUITS 
APPLE SAUCE 
ast, Mo. BS... 11.40 
7.75-8.00 
Sacer ee 1.15 
Calif. (gravensteins) 
1.55 
Choice, No. 303 1.40 
8.25 
APPLES (East) 
-9.75-10.25 
APRICOTS 
Halves, Fey., No. 2% .. -4.00 
11.20-11.70 
Std., No. 2% 2.95 
Fey., Wh. Peeled, No. 2%. -4.00 
BLUEBERRIES 
CHERRIES 
R.S.P., Water, No. 303. .2.35-2.40 
13.00-15.00 
Fey., No. 2% soe 6.15 
neice, No. 2% 4.60 
COCKTAIL 
2.15-2.20 
-11.95-12.45 
Choice, 2.17% 
3.15 


GRAPEFRUIT SECTIONS 


Pia. Fey., NO. BS 1.90 

Fey., Citrus Salad, 
2.62% 

PEACHES 
Fey., No. 303..1.87% 
02.85 
No. 
No. 303 . . -1.62%-1.70 
2.40-2.50 
No 8.65-8.85 
1.55-1.62% 
Elberta, Fey., No. 24...2.90-2.95 
Vv EARS 

2% 
Std., No. 303° --2.07% 
execs -11.60 


VINEAPPLE—Per case 
(Toll & Wfge. extra) 
Hawaiian, Fey., Sl., 24/2....6.95 
0.060000 050660000000 
Std., Half Slices, 24/2 err 
24/2 


VLUMS, PURPLE 
“Ne. Fey., No. 303 ........—— 
2 


cholee, No. "303 
3.30 
No 11.25 
JUICES 
APPLE 
. Midwest, 1 qt. gl. ......2.10-2.20 
CITRUS BLENDED 
GRAPEFRUIT 
ORANGE 
1.47% 
PINEAPPLE—Per Case 
Hawaiian, Fey., 24/2........ 2.60 
2.65 
TOMATO 
2.50-2.55 
Mid- — Fey., No. 2 1.20-1.22% 
2.30-2.50 
46 ‘oz rre 2.50 
No. 10 5.00 
FISH 


SALMON—Per Case 48 Cans 
Alaska, Red, No. 1T. .35.00-36.00 


23.00-24.00 
31.00 
P.S. Sockeye, 4's ....24.00-25.00 
Chum, Tall, No. 1 ......+..28.00 
SARDINES—Per Case 
Calif., Ovals, 24/1’s .....4.25-4.50 
Ovals, 48/1’s_ 
Maine, % Oil Keyless ..8. 50-9.00 0U 


¥% Oil Key Carton ........ 


SIRIMP—Reg. 5 oz. per doz. 
TOMBS 


TUNA—Per Case 
Fey., White Meat, %’s 13.00-14.00 
Fey., Light Meat, %4’s...... 11.00 
Chunks 9.50-10.00 
-6.75 
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No. 10 5.25-5.50 


